IIpunoxenue Nel

O nesn3e BecemupHoro aus npas norpeduTedei B 2020 rogy

B 2020 romy Bcemupras opramusanus mnorpebureneii (Consumers
International) mpusbiBaeT 0OpaTUT BHUMaHWE Ha MpPOOJEMBI YPE3MEPHOIO
IPOM3BOJCTBA M HEPAlHOHAILHOTO MNOTpebIeHMs, 4YTO BIedeT 3a coboii
I06abHOE M3MeHeHHe KIMMATa, YXyALUICHHe COCTOSHHS OKDYXKAalomlel Cpebl,
IPUBOJMT K yTpaTe YHUKAIbHBIX IPUPOIHBIX OOBEKTOB.

HemanoBaxxso, uto obecnedeHue mepexola K PalHOHATIBHEIM MOIESAM
NOTpeOIeHHss U IPOHM3BOACTBA yXe sBiseTcs omHoi u3 lLlenedt ycroWdmsoro
passutuss (L[YP), mnpuHATBIX TrocymapctBamMu - wieHamu OpraHu3anuu
O6bemunennpix Hamumit B 2015 romy B pamkax IloBectkm gHs B obmactu
YCTOMYHMBOIro pa3BuTHs Ha epuon g0 2030 roxa.

B cBsasu ¢ stum 15 mapra 2020 roma BceemupHbli neHb mpaB noTpeGuTeneit
npouper mox gesusoM «PanmonamepHbli moTpebuTens» («The Sustainable
Consumer»).

ITo moxcueram OOH nomoxo3siicTBa MOTPeOIAIOT 29 MPOLEHTOB MUPOBOM
3HEpPIrUd U, COOTBETCTBEHHO, MX BKJIaj B obmue BeiOpocsl CO2 cocramiser 21
npoueHt. Jlpyrme HccienoBaHWs TOKa3bIBAIOT, YTO OKOJO 1| MHIIMOHA
ITACTUKOBBIX OYTBUIOK IPOIAeTCs MO BCEMY MHPY €XEeMHHYTHO, a B 2018 romy
npousBeneHo 24,2 wmuimapna mnap oOyBH, NpPH [pPOM3BOIACTBE KOTOPOM
HCIONB3YyeTCs HECKOJIBKO BHAOB IUNACTHKa M JPYTHX MaTepHaloB, KOTOpHIE
IpakTHYeCKH He mepepabateiBaioTcs. B pamkax rimobaisHOro moTpeGiieHus
OTMEYaeTcs, YTO IPOM3BOJACTBO MPOAYKTOB IIMTAHUSA CBS3aHO C BBICOKHM
SHEepronoTpedeHreM, BBIPYOKOH JI€COB, YBEIMYEHHEM BHIOPOCOB IAPHHKOBBIX
ra3soB M Ype3MEpHBLIM HCIOJb30BaHMEM Bonbl. 60% muacTuka, CoJbINas 9acTh
KOTOPOT0 MOCTYIAEeT U3 MHUIIEBOM MPOMBIIIIEHHOCTH, TONagaeT Ha CBAJIKA MM B
OKPYKaIOIIYIO Cpexy.

PanvonansHoe motpebieHne HanpapieHO Ha MOBBIMIEHHE 3()(HEKTHBHOCTH
UCIIO/Ib30BaHUsS pPECYPCOB M pasBHTHE CIPABEIJIUBOM  TOPrOBIH  IpH
OJHOBPEMEHHOM CHH)KEHHM YPOBHS OEIHOCTM H IPENOCTABIEHUH KAKIOMY
BO3MOXXHOCTH MMETh XOpOIIee Ka4yecTBO XM3HHU, AOCTYN K elie, BOIE, DHEPTHH,
MeJMIUHE U MHOTUM JpYyTUM Ojaram.

Wmenno BeIGOp moTpeGuTeneif CmoOcOOEH INOBIMATE HA HOBCEMECTHOE
BHEIpeHHE OEpeXIMBLIX ITOAXONOB K IIPOM3BOICTBY TOBapoB M ycmyr. Jlus
BOBJIEYEHHMS IIOTpeOHTENIEH B MEPONIPUATHS, HAMTPABJICHHBIX HA Pa3BUTHE HABLIKOB
pallMOHAJIEHOrO IMOTPEONEeHHs] M [OCTHKEHHE HHBIX OOIIECTBEHHO 3HAYUMBIX
Ileneit ycroitumBoro passutus npu nogaepikke OOH 6b110 co37aHO0 MOGHIBHOE

npunoxenue «LIYP B JleiictBum».
HamomnwM, 4ro Ha 16-oM 3aceqanuu KoHCYIBTaTHBHOIO COBETA M0 3aIUTE
npas motpebuTeneid rocymapcts — ydactaukoB CHI' 26 centsiops 2019 roxa
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Pocnotpebranzopom BHepBble ObLIO 00pallleHO MOBHINIEHHOE BHMMAaHWE Ha
npobieMaTuKy obecmedeHus 3alguThl TMpaB MOTpeOUTENEd B KOHTEKCTE
noctwkenus Llene#l ycroiiunBoro pa3zsuths. B 3Toi cBsI3M Ha TaHHOM 3aceNaHUU
Opi1 mompo6HO ocBemeH Bkiaan PenepaibHON CIyKOB B JIOCTHXKEHHE TaKHMX
HaIlMOHAIBHBIX Il€Jied KaK IOBBIIIEHHEe Ka4decTBa MHUTHEBOH BOMBI, MOBBIIICHUE
KayecTBa MNHMIIEBOM NPOAYKIWH ¥ NpPOABIKEHHE WJIeH paluOHAIBHOIO
NOTpeOIeHNs NUINEBOH NPOTYKINH, KaK Ba)KHEHIel COCTaBIIIOIIEH YKpeTIeHNU
3[I0OpOBBS. Bce marepuasl 3aceaHus OIy06IMKOBaHBbI Ha caiite
Pocnotpebnanzopa. ’

3aMHTEepEeCOBaHHbIE IIMIIAa TAaKKE€ MOTYT O3HAKOMHTHECS CO CIPaBOYHOMN
Opomopoit BeemupHo#i opranuzanuu morpedureneit (Consumers International) mo
npobiieMaM palMOHATEHOTO NMOTpebiieHns, epeBo Ha PYCCKHM SI3BIK KOTOpPOit
npousBefeH  MexnayHaponHoit  KoHgenepauuedt ofmecTB  moTpeduTenei
(KongOI).




